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Datamonitor is a leading business information company specializing in industry analysis. 

Headquartered in London, it maintains regional offices in New York, Frankfurt, and 

Hong Kong. The company serves the world’s largest 5,000 companies. 

Through its proprietary databases and wealth of expertise, Datamonitor provides clients 

with unbiased expert analysis and in depth forecasts for six industry sectors: Healthcare, 

Technology, Automotive, Energy, Consumer Markets, and Financial Services.  
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